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   3x Measures 

Audience 

 

Engagement 

 

Signals of Intent To Travel 

ANALYTICS CATEGORIES 



   Measures Audience 
1. Responses 

2. Visits 

3. Global “People” 
 

Engagement 
1. Bounce rate 

2. Page views per visit 

3. Facebook likes 
  

Signals of Intent to Travel 

1. Event Interactions 

2. Checked Pricing & Availability 

3. Industry Partner Link 

4. Viewed Deals or Specials 

5. Viewed an Online video 

 



Use campaign tracking  

codes for all online 

advertising 

 
How to build a tracking code? 

Google URL Builder 

http://www.google.com/support/analytics/bin/answer.py?answer=55578


Google Analytics offers the URL 

builder to generates campaign 

tracking codes 

 

Search for “URL Builder” or 

visit http://mywebsite.com  

 

Cut and paste the URL with 

tracking code from Step 3 and 

give this to your advertising 

partner. No other set up needed ! 

 

 

 

 

 
*Other analytics solutions have different 

approaches to creating campaign tracking 

codes – check with their help sections or 

your web vendor.  

Campaign Tracking Codes 



Use your analytics to 

measure the quantity 

and quality of your 

campaign 

 

 

 

 

 

Testing and updating 

your campaign 

elements 

Quantity 

Quality  

Improve Quality  

Monitor &  report on your campaign’s  

cost per conversion & landing page bounce rate.  

Campaign Reporting 



www.mywebsite.com/family   
 
 
 
http://www.mywebsite.com/family?utm_source=Facebook01   

 Campaign Tracking Codes 

1. Campaign tracking codes identify each campaign.  

2. Use different tracking codes for each campaign. 

3. Tracking codes allow you to measure the results of 
each campaign including engagement and conversions.  

Web Address of Campaign Landing Page: 

Web Address with Tracking Code: 

http://www.dmowebsite.com/campaign?utm_source=VISITFLORIDASEM01
http://www.dmowebsite.com/campaign?utm_source=VISITFLORIDASEM01
http://www.dmowebsite.com/campaign?utm_source=VISITFLORIDASEM01
http://www.dmowebsite.com/campaign?utm_source=VISITFLORIDASEM01
http://www.dmowebsite.com/campaign?utm_source=VISITFLORIDASEM01


Campaign Tracking Sheet 

 



Clear, Actionable Reporting  



 
 

  

 

 



A. Audience: Analytics  



A. Audience: Campaigns  



B. Engagement: Analytics  



C. Signals of Intent: Analytics  



C. Signals of Intent: Analytics  


