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Web Sites 

That Work ! 
1.Planning for Success 
2.Content is King 
3.Social Media Integration 
4.Targeted & Engaging 
5.Continual Evolution 

 

Let’s Build a Web Site 
 
Resources & Links 
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Web Site 

Planning ! 
1.Define Your Target Audience 
2.Clear & Measurable Objectives 
3.Key Features & Functionality 
4.Content Plan 
5.Integrate with other media 
6.Budget – ROI 
7.Find the Right Vendor(s) 
8.Timeline & Milestones 
9.Testing & Review 
10.Continual Evolution 

 





Content: 
Creating, 

organizing and 

sharing 

content 
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discoverability 

audience 
engagement 



Content is King 







538,000 indexed pages 



Competitor Matrix:  Content vs. Audience 
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3 Most Influential Content Types 



 

MAPS 



 

MAPS – REVIEWS/UGC 



 

MAPS – REVIEWS/UGC- RICH MEDIA 



 OPEN CONTENT PLATFORM 

what 

we say 
what we 

control CONTENT MEDIA 

user generated 

content 

news, 

blogs 

social 

media 

content 

aggregators 

content  

partners 
delivery 

partners 

Our 

website(s) 









tagging 













Social: 
Integrate 

community & 

conversation 

into your site 
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relationship 
authenticity 

reach 



Social Integration 











Targeted: 
Web sites that 

engage & 

personalize the 

experience 
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Targeted, Personalized 





WHERE 
WHEN 
HOW 





Evolution: 
learning and 

adapting 05 



05 

measure 
iterative process 

constant change 



Adept Adapters 



 Results (Data) Driven Marketing 

 

Source: Omniture.  

Evolution 



Web Site Page Optimization 
Targeted landing pages are developed & tested.  

Test A 
41% Bounce Rate 

71% Conversion Rate 

Test B 
38% Bounce Rate 

89% Conversion Rate 

Test C 
27% Bounce Rate 

121% Conversion Rate 

Test D 
24% Bounce Rate 

114% Conversion Rate 

This A-B testing led to a 85% lift in page performance (conversion rate %). 



Web Site Evolution 

$4.20  $4.17  $4.01  $3.95  

$3.48  $3.31  

$3.00

$3.50

$4.00

$4.50

Week 4 Week 6 Week 7 Week 8 Week 9 Week 11

Average Cost Per 
Conversion 

37% 
32% 31% 

26% 24% 
21% 

10%

20%

30%

40%

50%

Week 4 Week 6 Week 7 Week 8 Week 9 Week 11

Lowest Landing Page 
Bounce Rate 

Continually test and refine web 
site content based on analytics 
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Lets Build a  

Web Site !  
Web Sites That Work 



Plan 

Design 

Build  

Adapt 

Refine 

http://internal.miles360.com/modern/


Web Sites 

That Work ! 
1.Planning for Success 
2.Content is King 
3.Social Media Integration 
4.Targeted & Engaging 
5.Continual Evolution 
 
Resources & Links 



Q&A 
Web Sites That Work 

Jay Salyers 


