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Agenda 

1. Types of Online Advertising 
2. Plan Your Campaign 
3. Measure Your Campaign (see sep. pres.) 

4. Optimize Your Campaign 

 



Major Types of Online Advertising 

1. Traditional Banners 
2. Pay Per Click  
3. ReTargeting 
4. Video 
5. Social  

 



Traditional Banners 



Pay Per Click Advertising 
PPC  advertising (blue circle) drives traffic landing pages on site. 
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Illustration only. Example from a Co-op Program run for the last 3+ 

years in the State of Florida with the State Tourism Office, VISIT 

FLORIDA, and industry. 



ReTargeting Introduction I 



Remarketing 101 



 







Marketing & Advertising Plan 

Blackstone Hospitality Group Blackstone Hospitality Group 



Landing Page Optimization 
Targeted landing pages are developed & tested.  

Test A 

41% Bounce Rate 

71% Conversion Rate 

Test B 
38% Bounce Rate 

89% Conversion Rate 

Test C 
27% Bounce Rate 

121% Conversion Rate 

Test D 
24% Bounce Rate 

114% Conversion Rate 

This A-B-C-D testing above led to a 85% lift in campaign performance. 



Track all activity with 

tracking codes. 
 
 
Coordinate your 
various programs. 
 
 
Develop & test content 
& landing pages for 
campaigns. 
 
 
Set up Goals in Google 
Analytics that measure 
specific Goals or 
“Signals to Measure” 
 


